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RETAIL MAPPING | Zoneinddeling  i Værløse  

 

Zone 1 er en sammenfatning af alle områdets 
zoner.  

 

Zone 2 består Kirke Værløsevej, Kollekollevej, 
Læssevej og Værløse Station.  

 

Zone 3 består af Skovgårds Alle og Ballerupvej.  

 

Zone 4 består af Værløse Bymidte.  

2 



RETAIL MAPPING | Butikskategorier 

3 

Empty
0

Access
ories

1

Cosm
etic/c
are/ha

ir 2

Electr
onics

3

Entert
ainme
nt 4

Fashio
n

Childr
en 5

Fashio
n Men

6

Fashio
n

Wome
n 7

Fashio
n

Mixed
8

Food
retail

9

Food
servic
e 10

Home
11

Jewell
ery/W
atches

12

Linger
ie 13

Media
14

Optic
15

Miscel
laneo
us 16

Servic
e 17

Shoes
18

Sport
19

Childr
en 20

Værløse 1 0 13 0 6 1 1 7 2 13 13 6 1 0 2 2 4 15 2 2 0

Skov A/Stiager 0 0 2 0 0 0 0 0 0 1 1 0 0 0 0 0 0 1 0 0 0

Værløse Bymidte 1 0 6 0 3 1 1 7 2 10 9 5 1 0 1 2 2 5 2 1 0

Kirke V/Kollek 0 0 5 0 3 0 0 0 0 2 3 1 0 0 1 0 2 9 0 1 0

Benchmark 1 4 0 21 0 5 1 1 7 1 17 24 9 1 1 1 5 1 18 1 2 2

Benchmark 2 2 0 4 1 1 0 2 4 1 6 4 5 1 0 1 2 0 4 0 2 1

1 

0 

13 

0 

6 

1 1 

7 

2 

13 13 

6 

1 

0 

2 2 

4 

15 

2 2 

0 0 0 

2 

0 0 0 0 0 0 

1 1 

0 0 0 0 0 0 

1 

0 0 0 

1 

0 

6 

0 

3 

1 1 

7 

2 

10 

9 

5 

1 

0 

1 

2 2 

5 

2 

1 

0 0 0 

5 

0 

3 

0 0 0 0 

2 

3 

1 

0 0 

1 

0 

2 

9 

0 

1 

0 

4 

0 

21 

0 

5 

1 1 

7 

1 

17 

24 

9 

1 1 1 

5 

1 

18 

1 

2 2 2 

0 

4 

1 1 

0 

2 

4 

1 

6 

4 

5 

1 

0 

1 

2 

0 

4 

0 

2 

1 

0

5

10

15

20

25

30

N
u

m
b

e
r 

o
f 
S

to
re

s 

Number of Stores per Category in each Market Place 



Empty 
1% 

Accessories 
0% 

Cosmetics/Car
e/Hair 
14% 

Electronics 
0% 

Entertainment 
7% 

Fashion 
Children 

1% 

Fashion 
Men 
1% 

Fashion 
Women 

8% 

Fashion Mixed 
2% Food Retail 

14% Food Service 
14% 

Home 
7% 

Jewelry/Watch
es 
1% 

Lingerie 
0% 

Media 
2% 

Optic 
2% 

Miscellaneous 
4% 

Service 
16% 

Shoes 
2% 

Sport 
2% 

Children 
0% 

Værløse 

Empty 
5% 

Accessories 
0% 

Cosmetics/Car
e/Hair 
10% 

Electronics 
2% 

Entertainment 
2% 

Fashion 
Children 

0% 

Fashion 
Men 
5% 

Fashion 
Women 

10% 

Fashion Mixed 
2% 

Food Retail 
15% 

Food Service 
10% 

Home 
12% 

Jewelry/Watch
es 
2% 

Lingerie 
0% 

Media 
2% 

Optic 
5% 

Miscellaneous 
0% 

Service 
10% 

Shoes 
0% 

Sport 
5% 

Children 
2% 

Benchmark 2 Empty 
3% 

Accessories 
0% 

Cosmetics/Car
e/Hair 
17% 

Electronics 
0% 

Entertainment 
4% 

Fashion 
Children 

1% 

Fashion 
Men 
1% 

Fashion 
Women 

6% 

Fashion 
Mixed 

1% 

Food Retail 
14% Food Service 

20% 

Home 
7% 

Jewelry/Watch
es 
1% 

Lingerie 
1% 

Media 
1% 

Optic 
4% 

Miscellaneous 
1% 

Service 
15% 

Shoes 
1% 

Sport 
2% 

Children 
2% 

Benchmark 1 
Empty 

2% Accessories 
0% 

Cosmetics/Car
e/Hair 
10% 

Electronics 
0% 

Entertainment 
5% 

Fashion 
Children 

2% 

Fashion Men 
2% 

Fashion 
Women 

12% 

Fashion Mixed 
3% Food Retail 

17% 

Food Service 
15% 

Home 
8% 

Jewelry/Watch
es 
2% 

Lingerie 
0% 

Media 
2% 

Optic 
3% 

Miscellaneous 
3% Service 

8% 

Shoes 
3% 

Sport 
2% 

Children 
0% 

Værløse Bymidte 

RETAIL MAPPING | Butikskategorier 

4 

Empty 
0% 

Accessories 
0% 

Cosmetics/Car
e/Hair 
40% 

Electronics 
0% 

Entertainment 
0% 

Fashion 
Children 

0% 

Fashion Men 
0% 

Fashion 
Women 

0% 

Fashion 
Mixed 

0% 

Food Retail 
20% 

Food Service 
20% 

Home 
0% 

Jewelry/Watch
es 
0% 

Lingerie 
0% 

Media 
0% 

Optic 
0% 

Miscellaneous 
0% 

Service 
20% 

Shoes 
0% 

Sport 
0% 

Children 
0% 

Skov A/Stiager 

Empty 
0% 

Accessories 
0% 

Cosmetics/Car
e/Hair 
19% 

Electronics 
0% 

Entertainment 
11% 

Fashion 
Children 

0% 

Fashion 
Men 
0% 

Fashion 
Women 

0% 

Fashion 
Mixed 

0% 

Food Retail 
7% 

Food Service 
11% 

Home 
4% 

Jewelry/Watch
es 
0% 

Lingerie 
0% 

Media 
4% 

Optic 
0% 

Miscellaneous 
7% 

Service 
33% 

Shoes 
0% Sport 

4% 

Children 
0% Kirke V/Kollek 

Zone 3 domineres af Service, Food Service og Food Retail. (Ialt 27 
butikker) 

Zone 2 domineres af Cosmetic/Care/Hair, Food Retail, Food 
Service og Service. (Ialt 5 butikker) 

 

Zone 1 domineres af Service, Cosmetic/Care/Hair, Food Service og 
Entertainment. (Ialt 90 butikker) 

 

Zone 6 domineres af Food Retail, Home, Food Service og Fashion 
Women. (Ialt 41 butikker) 

 

Zone 5 domineres af Food Service, Cosmetic/Care/Hair og Service. 
(Ialt 122 butikker) 

 

Zone 4 domineres af Food Retail, Food Service og Fashion Women. 
(Ialt 58 butikker) 

 


